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Abstract:

The present study aimed to identify and analyze the functional-level strategies influencing the economy of Iranian visual arts and to propose
practical solutions for improving the economic performance of this sector. This study was descriptive—analytical in method and applied in
purpose. The research population included visual artists, gallery and museum managers, art valuation and authentication experts, investors,
collectors, art marketers, and other stakeholders involved in the visual arts economy. Data were collected through library-based research,
including scientific articles, specialized books, research reports, and credible domestic and international sources. Using content analysis, the
extracted strategies were categorized into six major areas: marketing, research and development, production and operations, information
systems, finance, and human resources. The findings indicated that in the field of marketing, the integrated “5P-4C” model significantly
enhances the effectiveness of visual arts marketing strategies. In research and development, practice-based, studio-oriented, and creativity-
driven research approaches play a substantial role in expanding artistic knowledge. In production and operations, the application of emerging
technologies, digital art, three-dimensional printing, and idea-based production has improved productivity and artistic quality. Moreover,
information and communication technologies, including social media, online platforms, blockchain, and artificial intelligence, have created
new opportunities for marketing, sales, and audience engagement. In the financial domain, private investment, online art markets, artist
branding, and art tourism were identified as major contributors to economic growth in the visual arts sector. Finally, human resource strategies
such as continuous training, creativity support, dynamic work environments, and leadership development were found to be essential for the
sustainable development of the industry. The results demonstrate that the development of Iran’s visual arts economy requires a comprehensive
and integrated approach toward functional-level strategies. The synergy between modern marketing, digital technologies, targeted investment,
creative research, and strategic human resource management can facilitate sustainable growth, improve artists’ income, enhance the
international position of Iranian art, and strengthen national cultural identity.

Keywords: Art Economics, Visual Arts, Functional-Level Strategies, Art Marketing, Information Technology, Art Management

Received: 22 December 2025
Revised: 07 May 2026
Accepted: 16 May 2026
Published: 22 May 2026

O

Copyright: © 2026 by the authors. Published under the terms and conditions of Creative Commons Attribution-NonCommercial 4.0 International (CC BY-NC 4.0) License.


http://creativecommons.org/licenses/by-nc/4.0
http://creativecommons.org/licenses/by-nc/4.0
https://orcid.org/0009-0000-6094-567X
https://orcid.org/0000-0003-1165-6219

I

Ol 9 (o s i SLaBI 4o HIiS ,gis S P !
(Stand g T slos 31 il 3 WST L)

(Jgime 0300 99) ¢yl ol el o5 ¢ (ool .)l)‘T oluisly (635 o (il yhg oy b 09,8 U ohe (Ll N
C)‘)?.l ‘Ol)’?r"' ‘uﬁ)/l.wl J‘)‘] ol&isly ¢d}§)p Ol){J A>|5 (ol 09,5 1 > dads oy Y

Shanly_momeni@yah00.com :J st sde 5 S 5 1S ot

olomo g pin i (laih cb.w sl il st L Ol o o joa sLaBl s )Ufj._.b S B2l (VF00) Loy i ¢ o 4o 5 o Ll ¢ s se i paslau] o g

A=Y CODF (il g s

oS>

55 el eolal s Shas 35 Sl oAl G101l o glapon slatil 5o ik v Slags 5Tl b 5 plulid (rass cal s
daojse 5 L I8 Olie ¢ o (o jin Olis jin Jald andllas 3550 analor ol (63,08 B o 51 5 dowi— deo 5 (i) L) ol e Ll
Sladllae G b 5l aesls (55513 8 ol 035 slal oj g OV sl 5 (6 0 DLLIL Oblsae gorme QLIS e s s a BT Lol 5 (5 IS s DLt 1S
S 5l simn o 51 (6 S0 e b s A pladl sl 5 s tne sl s 2 Sla IS« paast LS« als SV o IS
Oask sl L 8 gnaab 5 ol sl Gl mle 5 Jle (ST glaptn (Dlles 5 W5 cann 5 5 Gai  oLODL Jald Lol ej e 22 s Sk
Arw S g Gaol s 53 s ) e gl s L oLL slac b Jisy 3 Wl e (P-YCO) 2t Jde Sl eslanal (bl 65 s a8 sls 0L
Sl 5l 6o «Dlkas 5 U5 (R 53 )1 (5 SR aae 5 0 e BB S0 SNy e 5 e sl e Jes GRS e 4 IS
(pberl glaala; 5o b 5l SbLs sl 5 Sledbl (655l caman ol 0 (690 50 5SS SRl Com e o) (e A5 5 (Gbman Sl Jliams a8
Ml s tr 5 e Jlo 03 > el 03,5 ol 3 OLbLs L Julas 5 53 LBl Gl slesl slacas b o same (2sn 5 oSO (T (slag il
e Slas 5l ral oialg 53 s 4l e gla s 3l iy 5e else ) (K55S 5 Ol e S i T Sl o et
Ll Cario ol Sl a3 (oS S 1 (e Sl a5 L O L sl (0 1 b et 25l Juls L
Olbe liler ol ladls v Slas 5l 2l 055 3 4l 5 el 63,50, 3 p il Ol o o pon sl an 5 oS s e DL sy
sl Ol s Ll s ol Ol A aey Llg e Sl GL:» G e 5 B Gla i ss cdadds (IS0l o (Jlizes slasysbd (s SLobL

3l b 1y 5piS (San b o gn o 5 01l e Ml oKl

St Sy plo oMbl (o) 55 (s L1 45/4.4;.5_;62.» Slas 5zl o ozt (slain in slasi] 108 51 5008

V¥ oo ) sl g
VF O Caudigudyl WY i, S50 )b

VO Culpud) V8 i by )b

VFeaobys VLl &b

ooa®

ol 43,8 & j90 (CC BY-NC 4.0) 2165 b illas 5151 oo yiwd &ygods dllio o) L) ol ot g5 4 3late dllio ol L] ggis goled VF+0 © 11 3> g 500


http://creativecommons.org/licenses/by-nc/4.0
http://creativecommons.org/licenses/by-nc/4.0
https://orcid.org/0009-0000-6094-567X
https://orcid.org/0000-0003-1165-6219

1F:0 JW
il 0399

o & ‘ z
U//L’/’U//W”/‘Td{ Jat ok

dodle

@bl e sluaiss Kl o 53,03 Ol e (gla n sl Gli)| 55 ege L3 (AalylS (glacg 5l il (6 S 5w 5 dnadits (s3lasl (652 540l 5
S an 5 S e Dlgoas g0 5SS oo oS pan 13, 5 LA a0 Jilo L 65 ol (glani Ol (2015 n sLal (1) 550 o5 5 cl 5o
3 Gt o 2LOlL Jald slaik s i Slags 51l Ols cpl 53 5 Conla oo dan Sales 5.5 55 s slaolS b0 .(2) S o Jos 55 izl
(3) L JalS (S )USG dsls 5 Ll (glo s el aol S Sllas glaasl Ol siea o Gladl mbis 5 Jlo (SAeMBl (55518 ) 5 canms

L illr s st by Gl i 5 48,8 )15 a5 5550 1S Olal 02 ool 53 (OISl jus 5 oo (sla n Ll 50 00 Sl 4 a5 L
sy e Gl pr Cmis s i s v e Sl Jos 4 (SO Bl mr e B &l s SOl 63,005 b s cnl cdilandls S e
el Ol (Ko b o pa i 5 Oltie i el s Rl5l e g ol axw s gl oty S g s s
R My

ELBLRTS {F N

036 B 8 300 30 Ol 52 s SUan 5> bl s Lol 6 0y oS g (5L a3y 5 bl § 3o 50 Lol o3 50l
SLolL laasal bl o gla i slaely 53 oL g 51l Sl Jrassy cnl 5o ol AL 5 ale sl jtagn 03 SS s
el 4 S 13 350 S S b SlalS S il b clize L sl K e Meay o

o (POY 9 PY) 4L ,l5k W) NN

ommed 5 0 LG G 4 GLOLL S > L () 5l e JelS TS 9 aB e O (aad o guams Oy (§ pols P Lo1L asewl e
ol 5315 Ws sl Ulse g e P LS50 wsenel Sl wlcassdme L5k OLulia 8 olasl S5 e VIS 51 (6 5leny DA 03553l
ol ok 4 Sl s oy aie Ol gy DLl paie o Moy (i P Lk sl sl Jali POY oL aseal ¢ 2 sy

©€F) 2b,I5L aseal Y-\

angd Ol Jgmmn) POY e ols5L o el ol 0355 JalS & by o a5 cudls W zndly 51 OLES 3550 0 3550 Gaes ($5ST5 5 BISCS
53 S 5 Sless 8 €O Lol ael (558151 eslind 4 5L 0T et 1 35 s 5 (Ka b syl eSSl 53 (O 5 &5
(Sn gl (bl Gl asid eled oSS dax 1 galal Jals (€0 anee] s el (il s OF 4 VW48 L js s
lge 5 el S s - as (PO el 53 e yon B s Ll oLl addse s 4ol war 55 b Ll (6) il (g I G 5 3 K s a0 D
G seS (gl P-YCO) LIk el 5 (gdly Jdo 5 el 03 505 3Ll (PO 4 15 (€01 & 5) (C¥y axsesl 503 5 et S A E

O JKE) el 63 503 11 (5 Ko



140 S

0 & N >
S s "3‘:7:;;

Contact network and Communication capability
bl sle culill g pasd ules
Place Product
Cultural | €59 JU5 5 ol%e Jyane

value People Creativity
o3 el s
‘;;’5 Pric_e Promotion

s T3

Content
sy fl slyiome

(05,85 1 a20) (P-YCOY 2,154 ol g Jbe -\ S

g g GRS S5 Y

Sl e s ane s s G Wb ol bl S el SV e s b axes 5 Sosls L Udes (galanil GlaslKy 53 axeyi 5 Gatos S5 2
35l b s gme Jas slata s Ol peas 5olil 5 ol Jos 5 i Sasenss Jols rseiali UE o8 5315 5 o 23l A 4|3 63l &osline
s Jos 5l Jole o (HIs 5 05l g 0550 i POl b 58 w0 G Gl b ci b e e R g onl 0o (7)) 2 e alis
et 2pd rasn Sl 53 6 S5k Corse il e s Wl e 5 313 (6o SR (5 Dl 3 |l s Gl 4 (8) S e (g3l
Ls,Ss) ol ol laads; ((9) 3,8 oo o (S Sl 5 SLIe 5 Sldllas o s olail psle A4S 5 oS basSogs 5l iask £ 0
(8) 55 s olid ooy Sle 5 e 50 05Lss sl 5 SOl (5K s slaaia bl s Ol e

Clas 5 M5 Fl el X

hole 5 Lolesle ) oo mlie 51 SC Ol 05 55 5l Gt (b s ol (olal glaolS 3 e 5 ol glac e 5l Slles 5 5
p ks OF oS 5 ol il s (5518 5 ST @ (550 5 A 3 e (Slan o3 3 (10) ool edd wi b La 528 (olatl A, S
s O Cj}j\{lﬁ‘ (S e e L;La@ﬁdgqumjsjcjb Gib 3t slaylpl 4 ST ol @si8 s .ol e slas )l
(1) ol s 28 W5 SUG asls 5 Bz laglpl 5Kl ola Sl slacile 5 o slasl il elarLgolal sba 35S S5 5

Glolpl b o W5 5 b slaslble 5 5 bl 5ln s glagostd (oS 5 (S5 S dps (05 glacd iy odle oles Olss 2
0313 il 3l SO0l wole i BT 055 3 st dy (5, W55 s 5SS 503 S 055 S5, I bt slae s (Shman Ol g 4 iy (5 e
Glotanzms 5 05 dewge Wiz 5 olr gl (SEIS dan (alSe il) S av e 0 iSO Ll s Gos w3l (12)

Sl U5 L (55 6 58 IVl O 5o ol bl il ol 1 031 0 35 OISl 5 0,5 ol 0 sy Lol g sgie (a5 50 5



1.0 Jw

° & N > £ale2 0599
G ot

Sl edslosil ozt (b a3 030 Slaoly 5 LS (6,8 K8 4 5035 5 e 1) oad slaeds] G ez Ol Sy o3l 2alS 15 i o
(1)

5L s Wl e 5 55 e antle L ia 5T s gl (5500 il a5, 45 ol dits Solan 18 DS gmses) 3 ST L pouily il (pen 3
35 STy eSS 4 Sas 1 Cotl 5 S ot (el b/ SOt 4y 3 o3 lon Sl s in (2B (Cands ol 53 33,8 A5 e 5l &
(13)

(Sbls,l 5 Dbl (5,58) FMbI gt ¥l F

55 (14 cobesls S5 3l comi 1 a5 ke laes i ann LB 68 g sl b sk J i 3855 015 e 1 oSl 55k
Gt (12) 55 s 553k 5 5ol 500208 5 AL e s Sl g s Gl sl 2 Ol L Dbl (55l (e sl a
(S T n S Gl (63 als o b S ol i Gl Ol b ales 0 LS e sla i L Sl 5 Sledbl g5k
(14) T o slasias Madlo 5 o olide 55 Olie pn (3laiadl 5 5 18 Sk anwss

5 s Mg ealie (o pame haa 5 el s ()T g S aSis el S slme ol a3l Condly Aol Jlis (slagsssld 3503
(12) sl on 5l oy oz (gla on Ciliies claastls 5 sl SN 503 S iy miil |y s G

sl OLblss 5 Olte 2an Olos (slo3l SBalad 5035wl s 1) ol i Slacus o 51 slay 5 50T Sler (5l Ol 3l 528 promes
O 3555 5 b o (8L Cammny Vol 4 (14) ol 0 Sy (50 Jits pspite S Sk Gl 2uled Sl LS (55518 ool 0350
Chle oL 5 el B 5 UL 5 s e @) 5 (1SS (3l Jlis slag sl 5 4SS L oS (LT sl Madlo glaails )5 5 Lo yo 4
(15) 1,5 o o 4

Sl D

ey 55 1) 3 5m oS il 5 Jo wb (8 wle ol 6f§¢--m S el Jlo g e o) 55 51 el age sl 51 G b (51 2l
Sla s o3 53 (16) ol S aze Loy 3o (28 5 e (al53l Gta b Jlo o 028 5 (5850 ool ssmalip 5 5 355 00 2 53 3l
LIl IS Olsas pame ¢ oo st SOES 15 5 Slafo ¢ T8 5 55 Slaslgs oo o Dbl Sl g5 i (68 HUT OLIIS b s ¢ o
dolie oS 5 elazrl Sy Ka b slasl O BlAal b oS Lps o Joli 1) 5 ems VS GBS AS 5 5 a5 con OV el el 0SS 1S
3 sdiS pad o2 Ol S 5 305 13 OV 5 baadanls Slaasil s o5l A B 0l i Bl el b (17) s e 4o ol 35l b
5 bl dasSt 18 1 men (18) S o Lyl Ll 5 Oldize (Ol lsas same b bLS | sl 5 Jos 5 Sligls e i b me o 180
ol Ll a3l oal 3 1 BT e e OISl a5 S e S Ol i im0 o8 s el 5538 58 53 e slatil e Gisbae 1 g slaelSlS

(19) Whomin 5 aabr a0l 5 BB 5 oS WL 0l s eIl



140 S

. & N >
Slrsshar i i

Sl s 5 AL slaslgs daoliils Glaasle o (SES 15 STl 5 ol 035 Ul s slasdl )5 (5 330 (2B 30 o o i ol glad b s
o3ab s Ol o b oma 53 dagl o g 5 emnasl glasll s (ma0bbe daolislas oL Ol glaslianal Cils (il 55 Gl b 5 56l
(bl qgoliasl ¢ S5l wlow O O mlse b o 53 (108wl s cen ol L .20) xlw\:wwdwl&ﬁjéldf avo,ew Sl
(2D) ol gt Sy 5 (S b slasle w53 e psks 0T 85 6 ol g (5353 5 olanr L Son b

s GGl 3 b 5l g s Knp Glols Ko 53 et ol bl 28 e slasl js 50 Css e gat (IS Gl LS s
Gl 55 5 I gs Al lte (Il o i 5 Lo >S5 Ll 13 53 .(22) o0 5 5 I gacaln 5 pls lasl laza s 5 SUL slocl
5z el Ll s i 35 51 (6ol o Ll 5105 S8 2 5L s e 4 Ll 5 e UL slacidlee 5 Ol i any Oomen Ble
(22) codl Dl 5 58 en 3 Sl 4 G glane 53 s slaculam 51 ege Lis i (S s13 50 shae LB | 0T 015 o

L P P W R

b Slecanas 51 S Gl e 3515l ((23) ol (3latil GlaolK Sy Gi 5 psl WSS belse on Spee 3 S SLS) e
WMt s S o ol ol e S5 a a5 L L o3l aal ol e S 53 (24) Cl Sl e s Sl gle osm Slles 5 s kst
sl (Gl s el Jals ool ey gy ol Sl b 31l sy ol 53 ol 25) 353 b el Sl eyl A5 5 5183
AR e o BUL s s 3 Gl e o e WS 5 053,58 0 03 ez 200 G5Bk 5 GRS sel 5 OUSSES Lalss Il o Slas
23 Ossl s o s e Sl a5l mlo 1 s b o ol 4 S e AST 5 s e 3O sla0lesla 5 (s Lol s
2 e Sl K Ol ia Ole DL Sy e 5035 ST (68 1S Lae 5 K lase o Sios a4 5 Sy 30 Otk 35S e
e slaaal 5 sl 3l sk 0 il o pamd Sla i 53 Ll bie S e ST sl e sl 5 (558 Lol 5 (Kiros
(26) A4S Jos 55 5 Shas 35 50 SO ul S8 G Olgeas o3 onl 5 odd (0l Olie s Sl 5 A2 5l ol glialy 5o Ll Sl
Sl Saanlp lasie s lashiaial e s s 4 Al e slille ss Gl e Sy e 5 A4S Ol S0l e
(27) 48 a5 0L, el 5 55l s 5 ()18 Laulyy S ke (638 dn s 5 )50l slaaeli

S e sl 5 e ()8 Sin b i) da g dnn 5 sl 5300l Olin fn Glasiall 5 s Lajli s Sl ol o0l s
SaS 030 lacas b IS @ Ll e 35 Ol Kaxis 5 Olke s Olee (lSan 5 DLl g 58 T o sledias Olis a3 Shas 55000 55 bl ol go
(28) ol jn o wn g 5 2l Sln eV b el 5 il S50 5 Ll mlie s Shes jetes L cpl p osdle kS
bS5

WIS Sl Sole gl bl analr Ll (63,0 Bua i 51 e eo 5§ Ol de Sl iaale 5 iy LSl ol s,

A el oSSl 5 OIS ale s a1 o (51 o Ol len o5 i BT (68 Cond DLl )8 (6 on LT Lol Ol )18« amndd 3 5 Olukin b



1F:0 JW
il 0399

o & ‘ z
U//L'/"/’U//W”/‘TU&{ Jat ok

(§ o Oliza ¢« glsldazal Ol e 5 (6 5 4ol Ol pie (5 ool sl 5 Dlawso Ol e lacjse o b, K Lo I8 (o Ol pds Ollsas gazes
Cgr & sy Lledd Sl Sl Cojgmts s p g 4 S emns b OLLLGL 5 Lol Solilel (g Olsasl 5 bacaw 51,20l
bl aats S s p b Sl a3y bl Sl e (Sl ay e GBS w5 pdge Sl s s SV (5ol
el 4y e ol Slnl (Bl e slacalacs 5 3 pe LIS aalllas (VLR daaslioLL

S G ol polis 5 eoalie dae by Chs 5w Il St 1 Ll gt o 5o b S5l i ho 55 B el Lo 5 42 B
3 Geiod Sl (3l Sl 3 el Ol o sla o sbail 5138 36 ledds s s Slags 1l 5 D1l o 8 5Ll o3
castls Sl @t» sl sl ((Jb a5l pul (bl )l 5 ledbl (g5 5k8) Sledlbl Sla i lags 51 2l lles 5 a5 a3l mul canw
sl 03303 S| (SSE oot ol B s 5 2l sl | ol i s Los G5k 51 s

Laasl

Sl sl lles 5 a5 Glag 5l ral a5 5 Gaimsd Slag 51l (aloBL a5l a5l ool |15 lag 51l (glaibinls Slallas 4 55 L
TV s 53 Ol o (sl sl o 3 Sl e Slas el 5 e slags 31l (L) 5 Dbl (5551) ! slaginse
el 0 ‘5)jT>j§ o.,U)Lii

(025, 1) Ol oo (sla o Ll 53 35 (glaSbulS Slllas 51 ool Sutul (slaiby i (slas 51 Sl ) J g

el OP-YO) bk sl ol o LoLL slag sl el asial  obe ojlad
©P- L1k
£C)

29) bS5 5 gsluosly 5 b £l kS sl slge kS O 200 o 2l6 dpame  odle g m S s J pames \

NS VoI Y L}”li)‘)l" BE )l.)gj.:?t b)\},a 4.1..4.;- )\ ‘aﬁb E) sl alll LS)L’L:

5, Jgame b Lol Jgams ot jan s 8 o O gmime Slale s VS K Ol gty s o ja ool BT oS LT ) J pames Y
29) ol asbciles iz 03l Lo 5 olael 0303 (s 3l e Sledst (e O pbbailie bl &) LSbr

Al 5L 0T 4 ablay 2 b 5 g slazel sbenl G OLLLLL a5 ol ol ge aler 5 (a3l o 08

(30) J%)ﬁ-\abwrL;LQL;}).!)&;)‘AJLLL»H;4;;)L;'}.«.uu.::))M%)MJJ.)&‘AMGM})UTGU\)@} J}M Y

(Gl ydiar 5 Joled a5 025 sl

(30) d,&)b]ﬁ,;-bJﬁ‘jﬁb)}ﬂ)auqu)L»e@T)u_ﬁbbumk;&)}nTél}:mW)‘éfhwbu‘YWﬁ\)\ J}M ¥

ok glaasd g 5 OV SLesl 5 sl Glapds a8 5 LSS G b

By o5l sl ol s Slalh e 5 SLIL e 5 bl 05 508 Sales 5 slin jarass Jyame o
oo e SO L

3) o golasl gy sbldg 5 s b ins 5 o5 bli plulis cyar ok Slidss Sl esliza oLl 4

B2) ol o3k uenl s (s 5 amasiie ple) bl Gl 3,5 5 b e 5580 s Sy plulid & axy ol %

B3) 5 asde o Lils s ane) 55 Chbie a2y kil Gl b amslr 3 oS e el 5 bl 5 s LS a5 okl A

1 amalr 5 o oSS b el a3 0T 3




140 S

"
a4 jorive

(18)  paen sy 31 56 OF 1 slodes 25 4 Olbline 5 oo sla a5k 0350 sslplel 5 st bl ol 4 a5 ol q
(S DY g Ol 5 Olds ja Ole Sl (g 5ludlaan (sl (3 5 Col ( Sledbl Ol

(33) L;)l.@;tu.ueJ;«ﬂJsu:,):ﬁ,gusjtswu;jyi‘é,muwawﬂjdjs)tswrlml;eu;w oLl \ e
s Gl (5 BT o g 3 1 0T oS0l s OLble (555 2 o

B3) bl slaelSy 53 (b 2ie slask el 5 Lol (i JLB) ALk olee 5 (515 51 slss5 oLl A
bl 5 Jotls CulEy slaas o s Sl 5 (1l o e K Ol sen

(B0, o sl e @l s @b @l p el sy Co pde GSaSTn 31 s (g3liasl (glael&s O e oslizl oLl \Y
33) Sk

(B4)  Lly, i 5 Olbbe 4 0ds sy carw s Ay Hske 4 056l &S QUL axw ) 5 (b ol 4 ax g ol \Y
el 0 b5 5L G glsls sl 5 LOT L e SV b

B5) K& 4 LLbb s » gre SLobL cladaly LLOBL e 51 LLIL sl 5 LBl Ol pde ¢S e oLl V¥
S Sl Sk 3 (S e 5 OS5k o5l (Sua sl

(33) plete 5 (63 W Cun b ghate 4 SLEUT 5 Ol i 3 b e gla 35l plulis sl 10

(A8, 2 b o olasdl GlaolSy tod axlge e JUS 53 (250 pagio b e sla s S5k 2 &Sl 4 a5 L S \#
33, Olpde OF oo M2l axdls (52t (55500 pm B iS55 a5 55 555 Olbliue & (G350 b 5 @) 635
36) bl e I ) 5t (aled 5 elezrl g sme o 2 Llo 5 Sl ael) dsaes (23 2500 UL s LG
el 153 Sl OT e

() e bl 5 Lol ol sl 0lblies 5 e 35umme slacinins 81l dhom 51 Olbbie & o3 slasleniyy 41| Cad WY
G BT Gl Glacte atls p glacalw Glsls Ob x5l 055 M 5315 Slaasd s w5 (S5
Lot 31 (5 BT 5 bl (Slacaad a5 3 sdome el b Ol e Codr (1 Caed 0l Y grames LG 3
ey W55, dile ol glasly ) Conle 4

G 3103 (r Sl 5 O (p 2 53 1 5550 (58 e Ll e 4 g (0l 3 S5 slas s (s o A
Aelod 3l ys cm5 55 sladlls

BO) e o ger slalad dlox 5l g ste GOISe 3 (Ot oo (g il 5 s S 2 0 5Me) (5 o8 sloalSilas 6158 LSRR
WOlesply «SSole fal Go b 51 Olbbe b s LI (6513 2 e (Jows 5 ogas (Sa b 81 e
AT laelliiles 1S 5 5 Bl sla s e

GO WS ke S5 g sl OIS 2 Sl e s S Sl 5 Walg L 5 Ses Rt AR

BT aslae (ol slaoliules s pn ot glasliy g 5 Slals slaael (6018 1 g 53 Soss 55l (55 & o oS AN
Obrie b sl Ll (65l 3 g sl 5 plor glasl el lal 21 5

B7) Kby Olsea O 4 Al 5 3505 ot 5 Sadtdy Conle a5 4 g ol 4 5 b tmlin 135 3 1805 (5 s mas Y
25 oK

B8) e pr SNl a0l Gl il b (5 ST 3550 53 Sledbl Lt &y sty o ol 5 Slr Culus G sl &S mas A
s e Bl g e glasl g, 5y s

(B8) o 5w ile osls b (slaslsl 5 o5 n Olblbie 4 bk s rosl Jlsl 5 S le ool Sl sslizud s mes Y
el gbaale) o 5 2 5 85

B8)  cly wile ddr a3 5SS 5 Olblie Sl 5 s Rl Gl st Gl 5 g0 (sleinge 5 esliza B s mes O
S LT 5, 5 S ilomn oadly o358l

B8)  laael 5 et slasld sy (s pme Gacaass b )en 5 Jo 5 e sla il 5 Ol fa b (g Sen &S s s \ig

.MSJ::‘.ALSKAJ‘J&j)}C)u.:l._.;é‘ﬂ&ﬁb‘)_’@ﬁﬁ}b‘




1F:0 JW
il 0399

o & ¢ z
U//L’/")U//L"‘/’/‘f(,f Jol ok

B8) ez b5 Dbl Gl sl Oh rie 5 Ol i sl L1 0 3leaSid Olsie o gl s, OIS B o s v
ol
(B8) Sl s b b Ll Gy ik Sl 5 SWOT) Lo e 5l il ol 13k ks sla sy 3l eslizud s mes YA
bl sl Bl s
(38) el a5 Clir 5 Ot 4 ks slacey Jlol G CadSL 5 3011 ks g0 Sl eslizal RN GEL AR
B3) sl o AT Gl b Lol sbl rames 5 s GLYS Glaas o g L L ok RN GEL AN
S bbb bav gl 55 5
(B9) Olie a5y (e aslo o 5 a3 bl Olgeas) s 3k s & 5in 55 oy Slalpl 5 Las el Sl eslind B s e M
Sl 2ol el SRl SO 0 5 ed 0L ris B (gl 23 150 G Ol gty Ll g0 oS (g o glaolesle
S Joe A 0L 2 0355 s &
38) o s s b e d5le plsessm 53 BT e S L S sl 6 Sas ol s e T
6)  slaslg b pages Loy (5ol 3 0 sl LOT 31 oo e e 5 olann! Slaasls 4 0T 05 8 5 dnpon w2z ol s Sl s
5 Uy Olabl pde Ll 55 5l (68 emenad S5U8 5 (935§ p IS lie Oliee cpizmes (I3 5 osaF s s
e 358585 e b o llae bLS 1 5 Dl sl 5o sl s sl
P!
6) G Wl 5 3L S50 s bl (555 e IS Sosbat e S b Eole wax s Jeste g Gl VY
G sl b i 5 (b a by e 30 5 g L YIS (b 5 plss IS 1) sl Slalid ol
a5 S el |y Chle ble sl oS 3L Sl6sS e b s 3 Gl o dlons ol s e Jelse
B Sl bl (sl Tl sl oS 5 L s Sk il Sase S
6) ol 5 ot Culey 5 0T 03p ool & a5 005 180l 5 &ilysls tg i Sl O3 g 3 pa s 4 ax 5 O3y 4B o
(S YIS Do 4l 5 5SS Colgss 5 il lacS 5 s i e S all s e S
6) 1SS sl (03l psphn oS el 4 (sl Sy (558 S gmn Comal 5 S8 Soa b s, p M8 e 1S clais,l e
58l ey s e a3 51 a8 S S 513 Lsn b e Ol gl S 5 3L ndls b el b s e Gl (S
Al ey B b s Sl e algi e
b W g el G Flpel e jled
(40, (s il a5 ele ol slag e 5 S s il ORI s 4 edd (g el 5 alplls (mty o li3le sl las ol \
41) G ey 3 lear] Sas b gl
(40) A Jsmee b (g e N pame CiS GlE | G Slidw glac s el Y
(42) bl 5 Ar 5 Gl 313,15 S e a5 5 el (SIS ane 8 Gl i 5l S e v
43) g SETL Sl s ol 5 it sl 5 o oy 5 el 2 4 (SIS S i 5 Geiod 315l 53 51 (S0 0 ¥
003 AST By Y e 51 LB 3 4 (5 a5 G 3 SIS S5m0 SFLA Sl S e s il S e 5
(AA) 5 Gl G351l el cae ot 5 a2 5 558 Candy oLl isbbadlie & 5 L ann g 5 Gaosd 4 LSS 5120l (00 0
b g Doy ol Lo olgd 03 5 S 4 mlE R (sl 555 2 SIS Gl e gl (6551 e S (55518 5 axm
ool gladly
@) Slal 5 b i 3 sl Sk S5 s e Slasl 4 w5 L e 5 ek 551 5
Ty 8y Ol Sy el (K58 Sl ey 5 Jos G5S i en GH1s A58 5 pmnind Sa 8 055 50 (S 5 05) (oS 5 Sl Sl eslizd v
45) S el kg gdge




140 S

. & N >
Slsghen S

(79, 003 5508 5 8 amard Sl 53 Gl Bl 5 pelacs lins 3 edldislonl Sl ot b lais ARl il glaslg O pKes A
45)  Slides 5 Juls s ks 5 b gl O s 5 DU bl o Slides S1e 5 Wel&ils s Sl 5 p 4 5 Wasbe g
Olds s bﬁjb})&&ﬁd}w

D) bl Shae Gaios S Ogmmed pasein Ol s gn b bl 53 45 (o 5ls jin Slidiod das 53 (CakS el (5351l Jlas! q
O s 3 &S o 5 oilie sl dsol e (oLl 5 G ] ol gla Gl g aal  slaslitle 5 bl (5 e ol 5
e )

(8,45) LA Lposml by soms fos Dl 5 ¢ gm0 (il ity Sllaor 45 035 S g &1 \

) o sabaBl slaelSy 53 58 3 5 e Sl e el G g e e bl )

7,8) S Sl 3 Sl §gmier (1S 53 b (s G 5 (bS5 Salss e 5 Sl Slallas (0 5 (51 VY

(7, 8, sl sy 4l fwmmen 5 ¢ (golanil glaol& 5 Ol jn 51 K b slaslg 5 Slosle  Fus bcula= (a5l cbiealn Jlos! ¥
45-48) e (55 ane S Gadod slalb sl 5 (s e SN 5 Slide slaeds s 5l Culem sl Sl sl K

T, 8, 5ays LI5S 5 sk anmss 5 Bl i, g Slidess S 5 Wol&uils b (51an 5 dagpansil (58 slaes 8 1SS ‘Y
A6-48) 5 Jls s sleedsn b3 oen 5 el (IISST Rl ¢ sl T slap il slml 5 s Slassts Sl eslised g5 s
el

el Slles 5 5 Gbag sl pal ol

49 sl enil S e b s BT A5 sl b ann s \

(A9, Slkee 505 o 53 (0 AU 5 ale OIS (6300 camar bl 5 gSB Sl 0313 513 oa SUS g mbio Ll 2 ot al b ¥
50) s golaml oK s

GO L dsame anns 5 bbb s Sroneln pupin Glaadled e e pn el sl & 5 Sy s w53 e sl B el ¥
B N

G sl o3, IS anm 5 e olarml ol s i (bl e s 40085 bl Sl 05 Jalge 5 b (S0 el ¥
n sl oKy LSS s LSl

(52) 5l g Sladst 5 gy Lo 51 CBlim (55505 5 6 pdyilanl caupa ¢ i (kS S se S U3 (SIS ane Kl w1 0
L 5 Gl Gl el Olpea i

(G3) 5l s ol 5058 W 050 51l (5 Do o 2) W5 $5 I 585 31l doz 55 la g3l g5l 5l (550 e 4
.>,~:_¢,;ad>L4::elal§;¢.)>L;>La:5\.u)O:éj§uﬂQﬁméguljgucu%éjﬁ)ngj‘gj O (g5l xul

(11, e oS ¢ o Sla o oo 3 Ol 5 30 Skl i slasuols (50588 SV 1 S a0 b 5 550l S5l (550 e v
51,54) ol esssl s a m aind 53 1) s Gl 5 Ko 5 03,8 BN 5 5 sale |y 0T 4y o3l 2818 1 i ia glaohs

a1, pinile 5 53555 pe) ;o jme 53 (el Slus 0 W5 lresed Ol iS a5 Lol A5 5 (SO 5 o512l 58 A

51)

AL, Sl gl Gdmanw Clr s iy g 0 Sl s dlams la 2y (b sbaslile 5 daailly aile o 5 slas sl Sl eslinad q
51,54)  lp wssl 5 silbme Condly il op g slasosls 3 eslizal poman 5 SO0 J2e Jboms SUT s 55 A5 e 5 CodS
Olblie sl Sl 5 wlysT 5 s o slan 0 sl

a1, (B (slaeds 5 VU kSl OV peame a5 Sladul 3 sgr Sl e il 5 Ol a s ()IKen bl Ve

51,54)

(A1, bae,San daosl sl ziy slacs 5 sl st 4 (558 Gl 5 s e Sl o dlag J8 Ol oo o DL 5 aSd anw s )
54) (S Olpde Dl i wlie (IS ST 23

(L, chsS Sl e 4 osled 5wl 2l Jsls sl (Ko 3 lalias 5 Lag JS oo sm s o 58100 Koo b (6,80 (glaasls JSCis Y
51) a5 el




1F:0 JW
il 0399

o & ¢ z
U//L'/"/’U/JW”/‘TU‘.{ Jol ok

an o Sl el sl S Olb s 4 (g S e 5 a1 s 5 51 e Sleds il ¥
(51, Oy g baaysn J 28 5 S e b obsol s ot s sml g o S o pde sla Ay Sl eslind s
54)
(51, e s 53 0 e b elie Sin 3 L s 1)y e 55 aul 56 0
54)

s (DLl 5 Sledbl (6556) Sl slapton Glag sl il oslas

(55)  anm s hiy 0l OAE SIS 5 e g 55 i slal glaalSy 3 STl Sl Ol e Sl 5 Sledbl (555U 5 (5 Se e A
oy Gila) 5 (68 el Lt (LS sl 5 Gl 265 ws e 55 Gl

(56,57) Sl Ol 5558 8 (55,5 5 ey 5230l Ll g 45 (I A5 Jole S Olsiear SoOb (sla gt (55515 51 5500 Y
550 alh 1y ol o311 53 0sy ey

(58,59) Ol I8 5 6 S el a3 51 Sty g S s ot Sl 1S e v

(55,60)  lapllss 5 Loyl 3 dajlilos dba os) (b s (SoolSe 3,505, G aar i L) Sledlbl (5518 ot (5351l 335 cp s ¥
ol ollasde 5 s s gslasl glael&e Sledbl 4 ax 55 5 (bl (gy5ke Slles St 5 Sl ol

A4) 5 dadilay s 6131 LS 5 sl Lo Gl ) bl S e Slaja L 30580 5 Sledlbl (g5 oS 5 51 680 0 0
(S BT A5 5 Gl a3 038 Sesle cizman

61) KT SlaalSLIS 55 @l g 5 el 53 s slasll 5 Sledlbl 655k 5 (5 Se e 7

(62)  (sra 5 Son b slaille glagundls (il Bl 5 (6551 Ldos «a e 3 g g i (5855 5 Sledbl (65518 51 (5 S0 4 v
S 3

©3) wshlae (NS5 et 4 plies S Chbie bl Ll je Do ol 4 a2 5 A

(64-66)  ja Sl 53k 3 oS SV o Fen Olgioas K3 a5 ol s S 5 OS5 RIS 5 er S L (6550 51 5 03 0 4
sl esls &

(62,67) Olosle s 51 5l 5 Sledbl (5,5 5l aslinal L IS 5SS Sl s (g3l Ve

(56, 68) sl SelSIS (AT (6 laeliyles Gu b 5l 4 e b ke DLl (5513 1

(56, 61, (lacsp 5 uS S Olhin s a5 iy 4 Ll e oS (g 3leaSd lacis b slel S DDl (555L8 51 (5,80 e 'Y
67-69) S a3 OLEET 2 s e sl L s

(56, 61,  jus oS somd el Sty olozr] slawilo; wile BUS1 S5 P55 5 e Lok sl 51l anm s 5 32l 51 s Se Y
67,69) S SN 5 (s glacslacs (iS5

(56, 61, opon by s ST L das o o3lrl Ohia s 4 oS Galb )T 5 )T o T dsle ST oK las (slap ity 5 (s 5o e VY
68, 69) JECEC QN PRV U T T PV WV P DU |

(56, 61, Q;l;ou;c,«;,-)@l..blsu44.@Lﬂ)@&\é\ﬁuuﬁsLgLaJﬁl)‘ou.:L_:J&lwagw}JdLM}r:JQl.o)&bltg),l:..é)'\éﬁfaje \0
68,69) S a5 5 T S

(56, 61, L g rin bl L uS SaS Ol s 4 Ll o oS baalias (35501 la gt sbl 5 oSl 5 b gl 31 Olie i (6,50 e \$
67-69) s Bl gdiad ol (glgme 5 S 13 s e Olblbe

(56, 67 5 bbb 5 W5 sladnl s s (s a SlaSl 5 ety bl Gl (o san Jhsa slapa, S s baesls o 51 (5,50 0 WV
69) Olbls & 25 55

(56, 67- Vb coiSk sanaw sladde b 5 =1k (1 G 5 0S5 il sdman sladie sl 5 b slaslsile 5 51 s 5o 4 YA
69) 1o ekl 5 Ol 558 Al (g5l slaslnl

(56, 67, Dbl ;s 0lblas gl 8155 5 b (g0 slaw 2 sl g (o353 Candly 5 (Gl Candlo) w20 Slas sl 5l (6 S e '
68) e sl




140 S

. & N >
Slsghen S

(56, 61, o Gl Ll 5 a5 gl Wyl slpe 5 o 3l Sl cgdmim gl 2 dile 4 iy 5 O ke s 51 6o e B
68, 69)
(56, 61, 5l 5103, 0,8 5 Oler wl e 3 Slaasite 5 Olkia s o3 b bl gz 0o (Bl (sla (g5 58T 31 Ol o oslinu AN
68,69) OLT il
ol Sl slas sl il osled
70) S NSl (gl slazel LB Lasws S slaml g alylS il G s S |
16) 5 35m mis GFAl gy el GF (IS a1l Jls) OF sl ion 5 5 Jbo SFLl o Soales sl Y
(G228 52 wle e 31 2
(16) 3,50 iyl Gl Sl 48) wy3n (58 b gl Rl Cta b jon g3kl ol Jle b I8 5 sslizal oS (350l \
3 g 3 o Sl eslital (335 3 e o e (S duazs 5 (OIS e s dla o ls Sad (555 o O lalgen 5 0L i LS
ol
T1) - Sl 5 ol 0251 (K58 e b 31l 035 Lol stans sl ot 53 Jn (53Latil ol sl cnbio o (5351 2l 500 ¥
T PG P I TP PG g NG PO 1 5 Y P W S A PSP L R
(72,73) Gl o3 53 Mallom 5 on sl L (osas Jisu ((Aos Jion e A oSl Clir g 3 51l sl o
s dm 5 gy sl 4 e
(T4,75) sl o5 o3kl oSy 515 Janl 5 slasbme ool sy on (s3Lail oSy (sl mmbin o3 5 Jbo b sl (55150l (55 5
sl golasl OIS Llse 5 Jlo oS sl
17, 19, = oy les da | (ls peST sol&in e daails S5 da g I8 53 oz (glaon JUT 25 3 51 el s S (glas el U5l v
76,77) o 5 ooslie Sladst 5 LaolS 1S (55 sel Sle (g lodst &1 el 31 o T 35,2 (g J8 (glas 3
17,76) o sladdanly (R s Gl 5 s I8 Cano mi o a axn A
(78) S SIS gl 5 I Gl el sl e Il Ll 5 baels Sl 6,5 q
(73,78) B3 Sl a5l s 6 e Sl (giledle sk 4 (6 s ey oL amw s sl \ e
(76) oS da0l JBT (I8 a5, 5 e jon &g SRl 3dl glate 4 Ol fon (sl (558 o sl 5 (633 Kl anwys 31l 3L A
53 Sosla g SR Medlim Lok 5o OLEET (5 0y 5 58 SRl 4 e il e
(1) 5 ekSssdme il 30 alex 5 Olpl e sla i 5L 55 oIS mle oy 5 34 50 Sl s S ol Sal, Bl VY
(o s Kb o (53 5y b ool S50 5
(A9, 73, ey il I Glady sk 4 cmalr 5l J SGS 5 (Ol sl ity 5 b 5l slarrd Glag S e 5 ol Sl (550 4 W
76,78) sl 5L Olde s
(19, 73, (ol glas 53 ol BT 5 Ol a2 e 5 Jbo Colem g o gat laslg 5 oS ,a b SOl zal sla g, Kan (601 3, VY
76,78)
TATT) )l slp 5550 b i sl 5kt 4 osns (60 Slaliad 5 daalbuliS dnejpe ile Sn b sloctl 5 03 8 lm 10
Ry PR
(7375, Glacas b sl 528 5l ol 5 s 53 Glal e s gl (Kb 5 g Medlonm lasle 5 bolesle b (s5lKes 0132 ke
78) LMl O 2 5 SIS e Sl 5 (Kb s 5 (5 Sen
(73,76)  das I8 daejsn 3l 33l 4 O1S53,8 Go st s sbasll gy 5 WO s 5 Go b 5l (58 (65083 8 oo I L o3kl VY
(e slasl Gl 5 s el
(19, 74, sl alm st sbaul b Jb Gla iy anu s (s mbeo 5 Ol in o pase (SL s Jlo lacstlo s gl VA
75,77) s s baslael g ot s ole SV puass 5555 5 A5 tle €lysT 5 Jle slags 5l mal 5l eslital cpiaman 5 s o sasis

o




1F:0 JW
il 0399

o & ¢ z
U//L'/"/’U/JW”/‘TU‘.{ Jol ok

(19, 73, anug ol slap pinh 5l eslizal (b i s 553 dile emalio 31 Jlitiy 5 5 Ol e Jlo DMl (ol sl 5o V4
T6-78)  Ksdk e S5e Jlo sl sl pul Ulsea 5 e Cmis 53 Jleb slaes S 553l Jlo SLged Sl 5 (g 5 (Sn b slasly
ol Sl e Glag sl zal osles
25, ol oS, Olgea olsls 5 dgate clallS Sl b 5 0Ll e 4 i a8 5 g L3 Gl mlie o e (512l (s |
79, S Olsle pa Sl sla, S Sl
80)
B0, 5T le a5 s (s3lasl glaslsy OLSIS GlacahB 5 len (Sl jatems Wl 5 Sl ol (S5l 5 B3 501 S5l (95 ¥
81)
79, ol e Ol Sl e 5 e bl (slaolSy IS 55 Sl b U155 slaatad (65l 1 (351l Jlas] A\
81)
(79, 3, 8he Sy e QUS,IS Lol g o Ll mbio anm 55 QLSS Sl slas 1 aal ke 51 Ll sl slags 5512l (e St 51 55042 ¥
81) NI I P P
25, ey 53 e S50 4 (0 Sl sluly 53 ksl 5 Lasl pia w55 s Shas slils 5 O sl Gl mlie Sl o
81) e galal
(BL)  api 0 LT jrig S lie el yoals (il 1y dlasle & OLS,IS dgws oS s O 31 polditand ool s (gliely 55 51 2l o 55 $
(81) wmwﬂ@;,,ﬁ;ﬂ.u.‘aubo\ﬁ.ﬁ;wdg;)\jumww@uo;;,u}ﬁ,w;mjﬂuqﬂhduvw;\dﬂfw v
g Sl s e alanl laelSs s BN 5 ol
(D) 3052 5150500 Gl 5 5L blze 5 Gsim ctls g5 mul s A
@1 Glaedsn 5 Oby o pde (2 s 5 Losles Gl (b 5 Jbo Slaly g 5 Ssde Ol dhoxr 5l cslin ol 0 5l 4
83)  ulKen 5 olenrl SNl Cos b NS 5 (5 Gl Bl e Sl Kb anw s 5 e (LI slaasid bl (s e
e gabanl slaolKy js (gl w5 by sel lacas b 1l Ol o oy
@4 e galatil bl s codlid 5 bl ol il slazel e (65 Sin b S sl Ve
@2, o slasl ke ol 5 olKen slab sbml 5 5,00 Sladial b 3500 4 L5 o o8 Ol e 5 OLSLS Ol oa oy DL, 53 g 1
85) 2583 Slas 35 5 0580l Sl sl izmen 5 4SS
(B2) w3y 31y 555 g lyn WOl b sl Jlsy s 93l Canal 51 OUSLIS 5 Ol s gl 53T Oley 5 (6,18 Olos o 03155 sl \Y
e Dl 0 s st S5l s Lol Oleyl 4 (g e
(82)  sla iy, 3l esliul 5 o i Lot coslie Sladst €1 LOUS,IS 5 Oltia a5 5 Slas Cdldg 5l stiS Colam Jases skow Y
LS oS il S5 kS 35 4 Bl o o sl S ke
25, DLl 5 s m oo (500 ST b b e sla a5 sel 5 o lajia b Las e 3 sla a5 sel 5 3550l (slae g3 €L VY
84) S S8 (g o) 3 OLSLI R s bl Wl g g
B6) WIS 5 i3 Slac S prands 5 Bloe Jo (Dbl 3 5gs 42 Ll o0 oS (658 Ol e 5 OUSLIS 53 S e 5 (505 SO lge anm s )
LS S8 Slasle g s S iy g Ad 4y el e
(82) LS S8 (g gl S il 5 Shes 35 4 Llg o oS pdsliml Sl Sin b sl \§
(86) Wby B slaeisn 5 eyl 5l Slxiy 5 2 SUIS Kan b iy 4 Gy A

S S o



140 S

. & N z > 0,59
Gl s S

A i 35 53 el Sl s sl Sas 5l 2 AT L Ol s (5l a3l IS 2B (slas 51 il aslllae ¢ Sty ol ks
Sl 53 Gise L sla a5 Sl e Ol 5 s ko O nd Jgmamee JoL3PY O I3 aisel o s o OLES Loy
J<~mf ool s I (g Sl gl (bl e LB 5 pass aled 4SS JJLLC»\‘)) wT QL»:)'VA 6}5}\54{ (bl pl i oS
5m 30 Sl el 5 el sleldsP-Y0) 00 il 681 slue 5 Ol pl oz sWa a3 oL (351 mel e sgie e copl by .l (55,5 500 S
Wl 8 S 3 o 25 5m el s OF slaadl o 51 G s 5

035 AS L oS &S s la B, 3l eslinal 5 mils gl aim Lol S a3 axidS 5 oS das e 0L 5 G 351l e 5o
S plnil (S 3l S 5 o (S RIS A5 563 S S e e 5 S 5 513 SCss S it Lt il 4SST s o
Lol g slaa o L pa &S Lo i 355 e lez» (i Slalllann 5 (l] Klas Sliiss) P (oS ey o5 53 .ol Slgnal al 2 L
13 andllan 350 15 OF GBS gladisl b s on i A5 s oo i eyl nl 53 i Lgm paes [ (518 5 (3l Jol e 5 3 Gl
153l e 3 g ge Als Gl 4 55kl 51 g el

Olss o3 sy 3 Gl gla iy caxsdS i (slae sl G 1 a8 ds o OLES Ol sl ozl (sla a5 SDldas 5 5 (551 mul @0 Loy o (slaaily
FBs Sy Lol 4L cosls SealS 1y s a slasiiadl 5 Lgmad (0550 080 N el sl 0 05 85 o 6 SLACEST 5 a gk 4 SSI L oles
SIS KaS bl goate 3558 U b 3 1y ansl LI5S o el o b ez 53 .Sl 03551 oy b 53 (glo3l (glae sus 5 S 503 S o
03 b gm0l Jlamed (5o s (SIS o (S Do (050 5 S L s 5L g5l St L Olajen XS LS e M5«
ol wlin gy 0T o gl W55 5 25 o) S5 jme (G gty 30 b 4o 53 olas DLl das o OLES &S (gl el 4l 50 035 30 I (Sladanes
i) a5l Gy YIS

Ol s o 150 S (Sl & ol 0T 51 Sl elis (Dbli) 5 S (5,58) S (ot 51l 035 3
Gl 4 @S0k (K05 a3l S e (g lallesle gl B Su e ke Olsiea 5 eals Al 1) Laaiy o coals L1 1 LIS s (slat>1s
e Sy giome 5l (ol Jlizms Ol 5 Llos g 595 (6 n 5ol O 81 55 sladilny 5 Lap 8 (6 s sl 53 o)l 50 Lol Olbis fia s o OLLS
Slae gt (el (5,515 51 (5 S0 e b (6 (g3l glaolKy tilod odban ;s (6,505 Olay o 5l har (65515 5 s 05l el andls 0L 51,
o a il slakila; 53 el b Ol s 5 oS Gl Cbbe sl b sl s Bl 8 BT (06 5 Sl (ils gl s
ol odalonil o b 5 Jolad om0 505 o S on Sz v Oy u b Slap b 5seb 0 iy ool i3l e Jlis (gl 3 355 (g3l
S o Ll s e oLl O 15 4 s oles ia sl S

5 e el (ISl e 53L3 (6 S el Jol (S35l ) o dm3 e OLE sy «mmd Sl s Lol s Jo 51l oyt
Ky SOy ol Gl sl 55 0 430 0 208 L e Rl Gta b Jlo s J 385 el oS 55250002 Bae 5 030 3 g o il

5,8 o sy e gl ol 5 D deswcﬁﬁa&&).}j@‘ wlo s 1L 5 Oloplgns CQL.AL!JLA Sl s 5



1Fe0 Jw
il 0399

o & * z
U//L’/’U//W”/d"d{ Jat ok

S5 BP0l e e (Sl 5 eeS s & IS Sl 555 o8 da o 0L L1 mbin 381l 035 3 Lol ol
5 (Pl 5 i) Sl 55,5 el Jold ol e gyl Sl e S35l sy ol 53 ol (8l B o sl ol
Sl ey w5 S o 5o O osmee G s 48,8 Sl s 3use 653k 5 Siisel 5 LSS L Ly, (sl el o> Shee

ol 022 AST o

OBt 5 5y Lis

A S ) Sl s OB d 5 eled i ol 5K s

u}i‘b)u\é 3 S«w:"

338 g lapds 5 Sa5 Wil b bea Liasn cal e b s oS LS eles

C:El:.a oo

S sy milae sl aj}f@h ol danlllas CL?:”)J

J\.a Q'a.l.q.'»

ol a_\..-}; coley L;UA:-‘ J)..a\} d'i)\f Q,ALA.T J:“"h)}»' L’l\ rl;u‘ BE

Extended Abstract

Introduction

The economy of visual arts has increasingly become a strategic concern within cultural industries because visual artworks
are not only aesthetic and symbolic products, but also economic assets capable of generating income, employment, cultural
value, and international visibility. In the Iranian context, the economy of visual arts remains a relatively underdeveloped and
insufficiently institutionalized field, despite the country’s rich artistic heritage, expanding cultural consumption, and growing
presence of new artistic media. Targeted economic planning and the adoption of efficient strategies can therefore play a decisive
role in strengthening the economic position of Iranian visual arts and creating the conditions for sustainable growth in this field

(1). Art economics, as an interdisciplinary field, connects cultural value with economic mechanisms such as supply, demand,
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audience behavior, investment, pricing, distribution, and consumption, and can contribute to sustainable development and
employment creation when properly integrated into cultural policy and market structures (2). In this regard, the success of
visual arts enterprises depends not only on artistic creativity, but also on the coordination of functional-level strategies,
including marketing, research and development, production and operations, information systems, finance, and human resources
().

Marketing strategy is especially important because the Iranian visual arts market faces challenges related to audience
recognition, asymmetric information, pricing ambiguity, weak branding, and limited market expansion. Traditional marketing
mix models such as 4P and 5P provide a basic framework for organizing product, price, place, promotion, and people, but
cultural-artistic businesses require a broader model that also includes communication networks, artistic content, creativity, and
cultural value (4-6). In visual arts, the artwork is simultaneously a product, symbolic object, cultural message, investment asset,
and identity-bearing commaodity; therefore, marketing must address both economic and aesthetic dimensions. Moreover, art
enterprises need to use audience analysis, relationship marketing, personal branding, digital communication, and market
segmentation to improve their competitive position (33, 35, 39). Research and development also has a distinctive meaning in
the arts because it is not limited to laboratory-based innovation or technical product development; rather, it involves practice-
based, studio-oriented, and insight-driven inquiry in which the artist’s creative process itself becomes a source of knowledge
(7, 8). Similarly, production and operations strategies are crucial because new technologies, digital tools, three-dimensional
printing, reproducible artworks, and idea-based production have transformed the processes through which visual artworks are
created, multiplied, distributed, and consumed (11, 13, 51).

Information and communication technologies have also reshaped the visual arts economy by creating new spaces for
production, exhibition, marketing, education, networking, and sales. Digital art, crypto art, blockchain, online galleries, social
media platforms, virtual reality, augmented reality, artificial intelligence, and data analytics have expanded the market potential
of visual arts and reduced certain geographical limitations (12, 14, 65, 66). Financial strategies are equally important because
the visual arts market requires investment, reliable valuation mechanisms, financing models, galleries, exhibitions, auctions,
sponsorship, banking infrastructure, and international cooperation to support artists and stabilize the market (16, 17, 21, 73).
Finally, human resource strategy is central to creative industries because the most valuable resource of artistic enterprises is
creative, skilled, motivated, and committed human capital. Training, performance evaluation, compensation systems, employee
relations, leadership development, and supportive work environments are necessary for strengthening artistic productivity and
organizational sustainability (24, 25, 28). Accordingly, the present study aimed to identify and analyze the functional-level
strategies affecting the economy of Iranian visual arts and to provide a categorized strategic framework for improving this field.

Methods and Materials

This study was applied in purpose and descriptive-analytical in method. The research focused on the economy of Iranian
visual arts and examined the functional-level strategies that can affect the development, efficiency, competitiveness, and
sustainability of this sector. The study population included actors and stakeholders involved in the visual arts economy, such
as visual artists, art valuation experts, artwork authenticity experts, art audiences, investors, banks, sponsors, collectors, gallery
managers, museum managers, cultural and artistic institution managers, art program managers, talent managers, art critics, art
strategists, artistic planners, curators, exhibition organizers, and visual arts marketers. The study relied on library-based data
collection and reviewed specialized books, academic articles, theses, research reports, and credible domestic and international
sources related to art economics, visual arts markets, marketing strategy, research and development, production and operations,

information systems, financial management, and human resource management.
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The data analysis method was descriptive-analytical content analysis. First, the main concepts and dimensions of the study
were identified, including the economy of Iranian visual arts and the functional-level strategies influencing it. Then, the relevant
literature was examined to extract strategic components, recurring themes, and practical recommendations. The extracted items
were classified into six major strategic domains: marketing strategies, research and development strategies, production and
operations strategies, information systems strategies, financial strategies, and human resource strategies. Finally, the identified
strategies were organized in a categorized table to show the structure and scope of functional-level strategies affecting the
economy of Iranian visual arts.

Findings

The findings showed that 122 functional-level strategies were extracted and categorized across six strategic domains. The
largest category was marketing strategy, with 36 extracted strategies. The analysis indicated that marketing in the visual arts
cannot rely solely on the conventional 5P model; rather, it requires an integrated 5P-4C model that combines product, price,
place, promotion, and people with personal contact networks, communication capabilities, artistic content, creativity, and
cultural value. The marketing strategies emphasized artwork quality, originality, complementary services, authenticity
guarantees, audience recognition, artist-audience interaction, information symmetry, event management, sustainable
marketing, relationship marketing, experience-based marketing, personal branding, online presence, search engine
optimization, digital promotion, networking events, and strategic cooperation with related brands.

The second category was research and development, with 14 strategies. The findings showed that research and development
in visual arts should move beyond conventional technical innovation and include practice-based research, studio-oriented
inquiry, insight studies, artistic documentation, mixed methods, field-based investigation, ethnography, reflective practice,
participatory research, and institutional support for artistic knowledge production. The extracted strategies also emphasized
internal research and development, joint research and development, outsourcing, technology leadership, technology following,
quality assurance, cooperation with universities and research centers, and the creation of artistic research spaces.

The third category was production and operations, with 15 strategies. These strategies focused on economic efficiency,
coordination among environment, labor, capital, and entrepreneurship, employment of production management specialists,
productivity improvement, quality enhancement, cost control, flexibility, innovation, environmental protection, after-sales
services, technology-based production, mass and customized production, digital tools, three-dimensional printing, virtual and
augmented reality, cooperation between artists and related industries, and the development of professional networks among
artists, galleries, museums, and cultural spaces.

The fourth category was information systems and information and communication technology, with 21 strategies. The
findings indicated that information technology can function as a strategic tool for improving efficiency, decision-making,
organizational control, electronic business development, online exhibitions, digital marketing, networking, content creation,
data analytics, artificial intelligence, software-based design, virtual reality, augmented reality, blockchain, crypto art, and
international communication among artists and specialists. This category showed the strongest relationship with contemporary
market expansion and global visibility.

The fifth category was financial strategy, with 19 strategies. These strategies included creating a trustworthy environment
for art investment, aligning financial strategy with investment, financing, dividend, and working capital strategies, planning
and controlling financial resources, attracting public, private, free-market, and international investment, developing galleries

and exhibitions, using financial instruments and loans, creating an art stock market, strengthening artist branding, removing
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investment barriers, using crowdfunding, cooperating with private companies, investing in cultural infrastructure, expanding
art tourism, strengthening financial and banking infrastructure for artists, and supporting direct sales through online platforms.

The sixth category was human resource strategy, with 17 strategies. The findings showed that human resources are essential
for the sustainability of artistic enterprises. The extracted strategies focused on attracting committed and creative personnel,
training and development, talent maximization, employee relations, performance management, reward systems, job security,
fair evaluation, compensation, dynamic work environments, psychological support, professional development, communication
facilitation, work-life balance, leadership training, criticism-oriented organizational culture, and support for entrepreneurial
ideas.

Discussion and Conclusion

The results indicate that the development of the Iranian visual arts economy requires an integrated and multidimensional
strategic approach. The six identified domains are not isolated from one another; rather, they form an interdependent system in
which weakness in one domain can reduce the effectiveness of the others. Marketing strategies can increase audience
engagement and market demand, but they require reliable financial systems, skilled human resources, technological
infrastructure, and high-quality production processes. Similarly, research and development can improve artistic innovation, but
its economic impact depends on market access, institutional support, documentation, audience communication, and investment
mechanisms.

The proposed strategic framework shows that the visual arts economy should be understood as both a cultural and economic
system. The artwork is not merely a commercial object, nor is it only an aesthetic expression detached from market realities. It
is a cultural-economic product whose value is shaped by creativity, authenticity, symbolic meaning, audience perception,
market trust, distribution channels, and institutional support. Therefore, improving the economy of Iranian visual arts requires
more than increasing sales; it requires building a coherent ecosystem that supports artists from idea creation and production to
promotion, valuation, sale, preservation, and international circulation.

The findings also show that digital transformation is one of the most important opportunities for the future of Iranian visual
arts. Online exhibitions, digital branding, social media marketing, artificial intelligence, blockchain, crypto art, virtual reality,
and global art platforms can help Iranian artists overcome geographical barriers and reach wider audiences. However, these
tools must be accompanied by professional training, legal support, financial infrastructure, authenticity mechanisms, and
cultural policy. Without such support, digital tools may remain fragmented and fail to produce sustainable economic outcomes.

Overall, this study concludes that the economy of Iranian visual arts can be strengthened through the coordinated
implementation of functional-level strategies in marketing, research and development, production and operations, information
systems, finance, and human resources. The extracted strategies provide a practical framework for artists, galleries, cultural
institutions, investors, policymakers, and art managers. By integrating creativity with strategic planning, technology,
investment, professional management, and human capital development, the Iranian visual arts sector can improve artists’
income, expand domestic and international markets, increase cultural visibility, and contribute more effectively to national

cultural and economic development.
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